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Dersin Adi Course Name
E-Pazarlama E-Marketing
AKTS Ders Uygulamasi, Saat/Hafta
Kredisi Kredisi (Course Implementation, Hours/\Week)
Kodu Yariyih (Local (ECTS Ders Uygulama Laboratuar
(Code) (Semester) Credits) Credits) (Theoretical) (Tutorial) (Laboratory)
ISL 460/460E 8 3 4 3 - -

Bolum / Program Isletme Miihendisligi
(Department/Program) Management Engineering
Dersin Turi Segmeli Dersin Dili Tiirkge/Ingilizce
(Course Type) (Elective) (Course Language) (Turkish/English)

Dersin Onkosullar
(Course Prerequisites)

ISL353E min DD

Dersin mesleki bilesene
katkasi, %

(Course Category

by Content, %)

Temel Bilim Temel Mihendislik Miihendislik Tasarim insan ve Toplum Bilim
(Basic Sciences) (Engineering Science) (Engineering Design) (General Education)
- 50% 50%

Dersin Icerigi
(Course Description)

30-60 kelime arasi

Internet, firmalarin pazarlama faaliyetleri agisindan yeni araglar ve beceriler gerektiren yeni bir faaliyet
ortami yaratmaktadir. Ders kapsaminda iliskisel pazarlama yaklagimi temelinde, firmalarin paydaslar ile
etkili iliskiler olusturmasinda ve siirdiirmesinde Internetin artan 6neminden ve e-pazarlama kavranmindan
bahsedilecektir. E-pazarlama faaliyetlerinin firma genel stratejisi ile biitiinlesmesinde e-pazarlama karmasi
unsurlarinm Gnemi ve sadece Internet iizerinde galisan e-is modelleri iizerinde ayrintili olarak durulacaktir.

Internet is reshaping the field of marketing in many ways and providing companies a new business
environment. This introductory course is designed to discuss the role of Internet in establishing and
maintaining effective relationship with stakeholders and to introduce the basic concepts of e-marketing.
This course also provides deep insights about e-marketing mix and e-business models.

Dersin Amaci

(Course Obijectives)
Maddeler halinde 2-5 adet

1.E-Pazarlama yontemlerini ve stratejilerini biitiin olarak anlamay1 saglamak,

2.Internet ortaminda yenilik¢i pazarlama stratejilerini olusturmak icin gerekli bakis agisini
kazandirmak,

3. E-Pazarlama modelleri olusturma ve e-pazarlama stratejileri gelistirme becerisi kazandirmak.

1. To provide a broad understanding of e-marketing methods and strategies,
2.
3. To give the ability to formulate e-marketing models and e-marketing strategies.

To provide perspectives for creating innovative marketing strategies within online environment,

Dersin Ogrenme
Ciktilan

(Course Learning
Outcomes)

Maddeler halinde 4-9 adet

Bu dersi basariyla tamamlayan 6grencilerin;

. internetin pazarlama faaliyetlerine etkileri hakkinda bilgi edinme,

1.
1l
V.

e-ig’in stratejik e-pazarlama planini anlayabilme,

e-is modeli tasarlama

E-pazarlama yOnetiminin gerek piyasa mekanizmasi gerekse toplum iizerindeki etkilerini dikkate
alma, sosyal sorumluluk ve etik anlayisini benimseyebilme,

. takim olarak caligabilme, isbirligi ve takim tyeleri ile iletisim kurma becerileri kazanmalar

hedeflenmektedir.

1.
Il.
V.

Students who pass the course will be able to:

describe the impact of Internet on marketing activities,

to understand the strategic e-marketing plan of an e-business,

design e-business models,

consider the effects of e-marketing management on both the market mechanism and the society, to
embrace social responsibility and ethical insight,

work as a team, cooperate and communicate with team members.




Ders Kitabi
(Textbook)

Ozmen, Sule (2003), Ag Ekonomisinde Yeni Ticaret Yolu E-Ticaret, Bilgi Universitesi Yaymlari.
Strauss, Judy, ve Frost, Raymond (2009), E-Marketing, 5.Baski, Pearson Education International.

Diger Kaynaklar

(Other References)
Maddeler halinde en ¢ok 5
adet

- Charlesworth, A. (2009), Internet Marketing: A Practical Approach, Butterworth-Heinemann.

- Smith, PR. ve Chaffey, D.(2005), E-Marketing Excellence: The Heart of e-Business, 2.ed.,
Butterworth-Heinemann

- Carolyn, S. (2004), Internet Marketing: Foundations and Principles, Houghton & Mifflin.

- Bilylikdemir, B. (2005), Kiimesteki Kartal Neden Ugamaz, Tiirk Girisimcilerin Internet Serviiveni,
Neden Kitap.

- Kircova, 1. (2005), Internette Pazarlama, 3.Baski, Beta Yayinlari.

Odevler ve Projeler

(Homework & Projects)

Ogrencilerden dersi daha iyi kavramalari amaci ile vaka analizi yapmalar1 ve donem projesi
hazirlamalari istenecektir.

A term project based on team work will be required at the end of the semester.

Laboratuar Uygulamalan

(Laboratory Work)

Bilgisayar Kullamim

(Computer Use)

Office Word ve Power point kullanimi gereklidir.

Office Word and Power point usage are essential.

Diger Uygulamalar

(Other Activities)

Basar1 Degerlendirme
Sistemi

(Assessment Criteria)

Faaliyetler Adedi
(Activities) (Quantity)

Degerlendirmedeki Katkisi, %
(Effects on Grading, %)

Y1l i¢i Smavlar 1 20%

(Midterm Exams)

Kisa Sinavlar -
(Quizzes)

Odevler
(Homework)

Projeler
(Projects)

Doénem Odevi/Projesi 1 25%

(Term Paper/Project)

Laboratuar Uygulamasi
(Laboratory Work)

Diger Uygulamalar: Vaka analizleri 1 15%

(Other Activities: Case analyses)

Final Smaw1 1 40%

(Final Exam)




DERS PLANI

Dersin
Hafta Konular Ciktilar:
1 Pazarlama kavramindaki gelismeler; I
Iliskisel pazarlama - Miisteri iliskileri yonetimi ve ilgili kavramlar
2 Internet ve Pazarlama; |
E-ticaret ve E-pazarlama kavramlari
3 Internetin pazarlama stratejilerine etkisi; I-11
Pazarlama karmasi ve E-pazarlama karmasi
4 E-pazarlama stratejileri; e-modeller ve ilgili kavramlar 1-111
5 E-modeller: Siiregleri, altyap1 ve 6rnek e-ticaret sitesi yapimi, is plan1 hazirlama 1-111
6 E-pazarlama modelleri degerlendirme 1-111
7 E-pazarlama modelleri: B2B, B2C 11-111
8 E-pazarlama modelleri: C2C, P2P 1-111
9 Odeme sistemleri ve giivenlik 1i-1v
10 Icerik saglayicilar ve e-pazarlama ile iliskisi I-11-111
11 Topluluklar ve Internet gruplar I
12 Mobil ticaret 1-111
13 Proje sunumlari I-111-vV
14 Proje sunumlar: I-111-vV
COURSE PLAN
Course
Weeks Topics Qutcomes
1 Marketing Concept; |
Relationship Marketing — Customer Relationship Management
2 The Internet and the Marketing; |
E-marketing vs. E-commerce
3 The Impact of the Internet on Marketing strategies; I-11
Marketing Mix and E-Marketing Mix
4 Strategic E-Marketing; e-business models and related concepts 1-111
5 E-Models: Process, Infrastructure and E-Business Architecture 1-111
6 E-Marketing Models Performance Evaluation 1-111
7 E-Marketing Models: B2B, B2C 11-111
8 E-Marketing Models: C2C, P2P 11-111
9 Payment and Trust Issues -1V
10 Content Providers and Its relationship with E-Marketing I-11-111
11 Communities and Internet groups I
12 Mobile Commerce 1-111
13 Term Project Presentations I-111-vV
14 Term Project Presentations I-111-V




Dersin Isletme Miihendisligi Programyla iliskisi

Katki
Programin mezuna kazandiracag bilgi ve beceriler (programa ait ¢iktilar) Seviyesi
11213
a Matematik, Temel Bilim ve Miihendislik bilgilerini Isletme Miihendisligi alaninda uygulama becerisi
b Isletme Miihendisligi alaninda deney tasarlama, yiiriitme ve sonuglari yorumlama becerisi X
c Amaca yonelik sistem, bilesen ve siire¢ tasarlama becerisi X
d Cok disiplinli takimlarda galigma yetisi X
e Isletme Miihendisligi alaninda problemleri tanimlama, modelleme ve ¢dzme becerisi
f Mesleki ve etik sorumluluklarin dogru algilanmast X
g Etkin iletisim kurma becerisi X
h Isletme Miihendisligi uygulamalarmin kiiresel/toplumsal diizeyde etkilerinin dogru algilanmas: igin gerekli X
genel egitim
i Yasam boyu 6grenme ve alanindaki gelismeleri izleyebilme becerisi X
j Cagcil sorunlar konusunda biling X
k Isletme Miihendisligi uygulamalarmin gerektirdigi yontem ve yetiler ile modern miihendislik araclarmni
kullanabilme becerisi X
ME1 | Yonetim sistemlerini stokastik (degisken) teknolojik cevrelere entegre edebilme becerisi
ME?2 | Liderlik ve girisimcilik yeteneklerini sergileyebilme becerisi
1Az, 2. Kismi, 3. Tam
Relationship between the Course and the Management Engineering Curriculum
Level of
Program Outcomes Contribution
1 2 3
a An ability to apply knowledge of mathematics, science, and engineering to Management Engineering
problems
b An ability to design and conduct experiments, and to analyze and interpret gathered data X
c An ability to develop and/or design a system , components or process to meet desired needs X
d An ability to function on multi-disciplinary teams X
e An ability to identify, formulate, and solve Management Engineering problems
f An understanding of professional and ethical responsibility X
g An ability to communicate effectively X
h The broad education to understand the impact of Management Engineering solutions in a global and .
societal context
i An ability to engage in life-long learning X
j A knowledge and understanding of contemporary issues X
k An ability to use the techniques, skills and modern engineering tools necessary for Management .
Engineering practice
ME1 | An ability to integrate management systems into stochastic technological environments
ME2 | An ability to demonstrate leadership and entrepreneurial skills

1: Little, 2. Partial, 3. Full

Dizenleyen (Prepared by) Tarih (Date) Imza (Signature)




