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(Course Category

- 50% 50%

by Content, %) 0 °
Dersin i¢erigi Girig niteligindeki bu ders 6grencilerin degisik pazar yapilart ve bu pazarlarda faaliyet gosteren giic
gruplar1 hakkinda goriis sahibi olmalarini saglayacak olan pazarlamanin temel kavramlarini tanitmak igin
(Course Description) tasarlanmugtir. Pazarda faaliyet gosteren giicler dinamik oldugundan pazarda yasamlarini siirdiirebilmeleri
icin bu dinamik ortama ayak uyduracak ¢oziimler ve stratejiler gelistirmek zorundadirlar. Bu stratejileri

30-60 kelime arast gelistirmek bu dersin ana konusudur.

This introductory course is designed to introduce the basic concepts of marketing which will enlarge the
students’ understanding of different market structures and the forces operating in these markets. As the
market forces are very dynamic, the companies in this dynamic environment must find solutions and
design strategies in order to survive in the marketplace. The principles of these strategies are the main
topics of this course.

1.Pazarlama ydntemlerini ve stratejilerini biitiin olarak anlamayi saglamak,

Dersin Amaci 2.Yenilik¢i pazarlama stratejilerini olusturmak icin gerekli bakis agisin1 kazandirmak,

3.Pazarlama kavramlarini gesitli is durumlaria uygulayabilme ve isletmeleri analiz ederek etkin yazili
(Course Obijectives) ve sozlii iletisim yetenekleri gosterebilme becerisi kazandirmak.
Maddeler halinde 2-5 adet 1. To provide a broad understanding of marketing methods and strategies,

2. To provide perspectives for creating innovative marketing strategies,
3. To give the ability to apply marketing concepts to several business situations and demonstrate
effective written and oral communication skills by analyzing businesses.

Bu dersi basariyla tamamlayan 6grencilerin;

Dersin Ogrenme I. pazarlama ve pazarlama yonetimi kavramlarmin tarihsel siire¢ icerisindeki gelisimini ve firmaya
Ciktilar etkilerini anlama,

Il. pazar kosullarinin géstergeleri olan sosyal, ekonomik ve yasal ¢evreyi analiz etme,
(Course Learning I1l. pazarlama yonetim sireclerinde gerekli olan pazarlama bilgi sistemi hakkinda bilgi edinme,
Outcomes) IV. orgutsel ve bireysel alic1 davraniglarinin pazarlama stratejilerine etkilerini belirleme,

V. firma kaynaklarmin riin gelistirme, fiyatlandirma, dagitim ve pazarlama iletisimi gibi alanlarda
etkin kullanim kosullarini 6grenme ve en uygun segenegi belirleyebilme,
Maddeler halinde 4-9 adet VI. pazarlama yonetiminin gerek piyasa mekanizmasi gerekse toplum tizerindeki etkilerini anlama,
sosyal sorumluluk ve etik anlayigini benimseyebilme,
VII. firmalarin karsilastiklar1 pazarlama problemlerini saptama, analiz etme ve ¢ozimler tretme,
VIII. takim olarak calisabilme, isbirligi ve takim iiyeleri ile iletisim kurma
becerileri kazanmalar1 hedeflenmektedir.
Students who pass the course will be able to:
I. understand the historical evolution of the concepts of marketing and marketing management and
their impact to the company,
1. analyze social, economic and legal environments as the indicators of market conditions,
I1l.  know about the marketing information system required in marketing management processes,
IV. examine the effects of consumer and organizational buyer behaviors on marketing strategies,
V. know about the effective usage of company resources on such areas as product development,
pricing, distribution and marketing communication and determine the most appropriate alternative,
VI. understand the effects of marketing management on both the market mechanism and the society, to
embrace social responsibility and ethical insight,
VII. determine, analyze and offer solutions to marketing problems faced by the companies,
VIII. work as a team, cooperate and communicate with team members.
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Diger Kaynaklar -Boone, Louis E. and David L. Kurtz (2008), Contemporary Marketing, 13" Edition, Thomson South-

(Other References)
Maddeler halinde en ¢ok 5
adet
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-Kerin, Roger A., Steven W. Hartley, and William Rudelius (2009), Marketing, 91" Edition, McGraw-
Hill

-Perreault, William D., Joseph P. Cannon and E. Jerome McCarthy (2009), Basic Marketing, 17
Edition, McGraw Hill.

-Solomon, Michael R., Greg Marshall and Elnora W. Stuart (2009), Marketing: Real People, Real
Choices, 6t Edition, Prentice Hall.
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Odevler ve Projeler

(Homework & Projects)

Ogrencilerden dersi daha iyi kavramalari amaci ile vaka analizi yapmalar1 ve doénem projesi
hazirlamalari istenecektir.

A term project based on team work will be required at the end of the semester.

Laboratuar Uygulamalar:

(Laboratory Work)

Bilgisayar Kullamim

(Computer Use)

Office Word ve Power point kullanimi gereklidir.

Office Word and Power point usage are essential.

Diger Uygulamalar

(Other Activities)

Case assigments will be given to students each week to enable better understanding of the course.

Basar1 Degerlendirme
Sistemi

(Assessment Criteria)

Faaliyetler Adedi Degerlendirmedeki Katkisi, %
(Activities) (Quantity) (Effects on Grading, %)
Y1l i¢i Siavlar1 (Midterm Exams) 1 15
Kisa Siavlar (Quizzes) 6 15
Odevler (Homework) - -
Projeler (Projects) - -
Dénem Odevi/Projesi (Term 1 20
Paper/Project)
Laboratuar Uygulamasi (Laboratory - -
Work)
Ornek Olay (Cases) 1 10
Final Sinavi (Final Exam) 1 40




DERS PLANI

Dersin
Hafta Konular Ciktilar:
1 Pazarlama Kavrami ve Pazarlama Yonetim Siireci |
2 Sirket ve Pazarlama Stratejisi 1]
3 Pazarlama Cevresi 1-VII-VIII
4 Tiiketici Pazarlar1 ve Tiiketici Satinalma Davranigt 1V-VII-VIII
5 Orgiitsel Pazarlar ve Orgiitsel Satinalma Davranigt IV-VII-VIII
6 Pazarlama Bilgi Sistemi 1H1-VII-VIII
7 Boliimlendirme, Hedef Pazar Se¢imi ve Konumlandirma VII-VIII
8 Uriin, Hizmetler ve Markalama Stratejisi VII-VIII
9 Yeni Uriin Gelistirme ve Uriin Yasam Egrisi Stratejileri VII-VII
10 Fiyatlandirma ve Fiyatlandirma Stratejileri V-VII-VIII
11 Pazarlama Kanallar1 ve Arz Zinciri YO6netimi V-VII-VIII
12 Biitiinlesik Pazarlama letisimi Stratejisi V-VII-VIII
13 Reklam, Satis Promosyonu ve Hakla Iliskiler V-VII-VIII
14 Pazarlama Etigi ve Sosyal Sorumluluk VI
COURSE PLAN
Course
Weeks Topics Outcomes
1 Marketing Concept and Marketing Management Process I
2 Company and Marketing Strategy 1
3 The Marketing Environment 1-VII-VIII
4 Consumer Markets and Consumer Buyer Behavior IV-VII-VIII
5 Business Markets and Business Buyer Behavior IV-VII-VIII
6 Marketing Information System 1H1-VII-VII
7 Segmentation, Targeting, and Positioning VII-VIII
8 Product, Services, and Branding Strategy VII-VIII
9 New Product Development and Product Life-Cycle Strategies VII-VIII
10 Pricing Considerations and Pricing Strategies V-VII-VIII
11 Marketing Channels and Supply Chain Management V-VII-VIII
12 Integrated Marketing Communications Strategy V-VII-VIII
13 Advertising, Sales Promotion, and Public Relations V-VII-VIII
14 Marketing Ethics and Social Responsibility VI




Dersin Isletme Miihendisligi Programyla iliskisi

Katki
Programin mezuna kazandiracag bilgi ve beceriler (programa ait ¢iktilar) Seviyesi
11213
a Matematik, Temel Bilim ve Miihendislik bilgilerini Isletme Miihendisligi alaninda uygulama becerisi
b Isletme Miihendisligi alaninda deney tasarlama, yiiriitme ve sonuglari yorumlama becerisi
c Amaca yonelik sistem, bilesen ve siire¢ tasarlama becerisi X
d Cok disiplinli takimlarda ¢aligma yetisi X
e Isletme Miihendisligi alaninda problemleri tanimlama, modelleme ve ¢dzme becerisi
f Mesleki ve etik sorumluluklarin dogru algilanmasi X
g Etkin iletisim kurma becerisi X
h Isletme Miihendisligi uygulamalarmin kiiresel/toplumsal diizeyde etkilerinin dogru algilanmasi igin gerekli
genel egitim X
i Yasam boyu 6grenme ve alanindaki gelismeleri izleyebilme becerisi X
j Cagcil sorunlar konusunda biling X
k Isletme Miihendisligi uygulamalariin gerektirdigi yontem ve yetiler ile modern miihendislik araglarmi
kullanabilme becerisi
ME1
ME2
1: Az, 2. Kismi, 3. Tam
Relationship between the Course and the Management Engineering Curriculum
Level of
Program Outcomes Contribution
1 2 3
a | An ability to apply knowledge of mathematics, science, and engineering to
Management Engineering problems
b | An ability to design and conduct experiments, and to analyze and interpret gathered
data
¢ | An ability to develop and/or design a system , components or process to meet desired
needs X
d | An ability to function on multi-disciplinary teams X
e | An ability to identify, formulate, and solve Management Engineering problems
f | An understanding of professional and ethical responsibility X
g | An ability to communicate effectively X
h | The broad education to understand the impact of Management Engineering solutions
in a global and societal context x
i | An ability to engage in life-long learning X
j A knowledge and understanding of contemporary issues X
k | An ability to use the techniques, skills and modern engineering tools necessary for
Management Engineering practice
ME1| An ability to integrate management systems into stochastic technological
environments
ME2] An ability to demonstrate leadership and entrepreneurial skills
1: Little, 2. Partial, 3. Full
OVERALL RELATIONSHIP OF THE COURSE WITH THE PROGRAM OUTCOMES
Outcomes | A B C D E F G H | J K NiE N;E
ISL 353E L M M H L H M

Dizenleyen (Prepared by) Tarih (Date) Imza (Signature)




